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 Midterm Exam ENGL 1302—use the “I Has a Dream” ad for the midterm
 

1. What is the ethos of the Speaker in the “I Has a Dream” advertisement? What makes you think so?

The speaker is from a black community living in America. This is because he/she is urging fellow blacks to raise and teach their children the American Black English, and by doing so, they will be encouraged to speak up and be recognized.
 

 

2. Who is the target audience? What suggests this? (Use specific evidence).

The target audience is black parents living in America. This is evident when the speaker asks the rhetorical question,” Is this how we will teach our children to use it?” The speaker also adds on by saying, “We can’t take power away from children with Ebonics.”
 

 

3. What is one example of the use of pathos in the ad? How and why is it meant to persuade the audience?

The fact that Dr. Martin Luther King and Malcolm X had to lose their lives for obtaining our voice is an excellent example of pathos use. This is meant to evoke feelings and excite emotions in the target audience.  
 

 

4. What is meant by “voice” in this ad? Be specific as to what you believe it means and how it is meant to be used to persuade.

The word voice in this context refers to the Black Americans' ability to express themselves without fear to be recognized and enable them to stand out. 
Voice is the ability to have power or play a role in making laws or making vital decisions. The speaker aims to motivate Black Americans to fight for equality to show zeal and the desire to lead on the front line. The speaker wants Black Americans to rise in unity and in strength to support one another in their drive to equality. The speaker is condemning the isolation of the Black Americans from the “outside world.” A world some consider being of White Americans.
 

 

5. How are the rhetorical questions used in the ad? 

Provide answers to the rhetorical questions and explain using specifics on how and why they are meant to persuade the target audience. 

  The rhetorical questions at the beginning of this ad are used to create suspense in that the reader would want to get more information about the questions hence requiring him to read more. Rhetorical questions being questions that aren’t expected to be answered as used in the ad. The person who asks the questions already knows the answers even before asking. They are meant to hype up the audience, capture their attention, and have them thinking. They are intended to ignite a discussion or a debate regarding a particular subject.  
 

6. Explain one of the fallacies from the ad and how and why it is persuasive to the target audience.  

One of the ad's fallacies is when the speaker says that they have spent four hundred years fighting for the right to have a voice. This creates the impression that the black people had been trying to express their sentiments without any success hence giving the audience insight into why it’s essential to fight for their rights now and not later.
 

 

7. Explain an appeal in the advertisement (other than appeals to ethos, pathos, and logos—like the appeal to history or guilt, etc).

The speaker appeals to the audience to speak up and use their voices if they haven’t done that yet. This conditional phrase puts the audience in a guilty position hence invoking them to express themselves.
 

 

8. How is diction (specific word choice that generates an effect) used in the ad to persuade? Support your claim with specific evidence and reasoning from the ad.  

 Diction is used in this ad. For instance, the speaker uses the word voice severally to bring out the impression of expressing oneself freely and fearlessly. 
 

 

9. Noting the target audience, what is the goal of the ad? What is being “sold”? Provide specific evidence for your conclusion. 

The ad's goal is to empower every black person living in America to express their issues and dissatisfaction freely. They should also embrace their culture without fear of being judged since that is what makes them unique. “The fact is language is power. And we can’t take that power away from our children with Ebonics.”
 

 

10. Find an appeal to logos in the ad and explain how it is meant to support the central argument and how it persuades the target audience.

The speaker uses an appeal to logos, where he mentions Dr. Martin Luther King and Malcolm X as among the black people who paid the price for obtaining their voice with the currency of their lives. This urges the audience to continue speaking up not to disappoint those who worked so hard to have a platform of being heard.  
